
CASE STUDY – ONLINE LEARNING FOR A TECHNICAL COMMUNITY 

THE EVENT 

An information technology company was looking to host an event to reach both their current site 

members and potential future members. They wanted to use this event to bring awareness to their 

database of knowledge and to connect their sponsors with future clients, as well as to sell their site 

membership. The event was to be live for two days, but the recordings of the presentations were to be 

online for a month afterward. They wanted to be able to access an international audience, make the 

information as accessible to their wide audience, and reach even further than they already did with 

their vast online community. Their goal was to spread best practices to the community, introduce 

rapidly evolving technologies, share helpful tips, and discuss industry trends. 

THE CHALLENGE 

This event, while only being live for two days, was made up of over 50 presentations, which were a mix 

of prerecorded and livestreamed. With so many presentations, it would be easy to get attendees 

interested in the event, but the company didn’t want to have the event for a straight 24 hours a day for 

two days straight in order to get all of the presentations broadcast. They wanted to keep it to under 8 

hours live a day, for two days, but wanted their attendees to be able to access all the information they 

desired. They also wanted to make sure this would be easy to do while keeping the event free to attend. 

THE SOLUTION 

Using vConferenceOnline’s track-based system, the company was able to schedule multiple 

presentations to be broadcast at the same time. The event was open for five hours a day for both days 

with presentations broadcast across four different tracks simultaneously. To ensure everyone saw what 

they were most interested in, the tracks were themed with specific attendees in mind.  

If an attendee still was not able to view all of the presentations, the presentations were put into an On 

Demand section of the event. This meant that, once the presentation broadcast on the schedule, the 

attendee would be able to find and view at their leisure after the event.  

This company was also able to re-use these presentations to further their goals with bi-monthly 

webcasts, bringing even more awareness to their knowledge database and membership, website, and 

services. They also used the presentations as a paid portion of their membership on the site, creating 

paid content from a free event. 

------------------------------------ 

About vConferenceOnline.com 

vConferenceOnline.com is an online event platform that supports webcasts, virtual conferences, online 

courses and combinations of these.  The team behind the platform helps in the setup and management 

of events and actively works with speakers, event teams and exhibitors to produce outstanding, 



interactive online events.  If you’d like to find out more, or brainstorm how online events might help in 

your own digital plans, contact us at 520-760-2400 x1030 or swynk@bitsonthewire.com. 


