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say they are wil l ing to go 

out of their way to get a 

promotional product

10 out of 10
nearly

The Promotional Products Industry Strategy notes: 

Highlights From The 2019 Consumer Study

8 IN 10
l ike receiving 
promotional products 

7 IN 10
wish they received promotional 

products more often 
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Transform your brand from something 
seen and forgotten into something 
held and remembered, long after
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Connect with your audience in 
a more meaningful way.
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