
Imagine learning the creative and technical aspects of marketing products and services online.
The internet offers companies and individuals with something to sell a world of opportunities
to reach their target consumer. This program can show you the big picture, including design,
development, advertising, and sales. Learn how to create and implement strategic internet
marketing campaigns and use technology to maximize your marketing message – through
websites, web banners, social media, mobile devices, email, search engines and more.

You Imagine. We can get you there.™
These are some of the potential opportunities in the field of Internet Marketing. With the right
education and your own initiative, one of them could be in your future:

>AdvertisingManager
> Corporate CommunicationManager
>MarketingDirector
>Media Director
>BrandManager

>Public Relations Specialist
>WebContent Developer
>WebCopywriter
> SearchAnalyst

INTERNET
MARKETING
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BACHELOR OF SCIENCE



CONCENTRATION COURSES
Course# Course Title Credits
aDVT120 ELEMEnTS oF VISuaL

aDVErTISIng 4

aDVT250 PrInCIPLES oF MarkETIng 4

aDVT340 ConSuMEr BEhaVIor 4

aDVT370 PuBLIC rELaTIonS 4

aDVT430 E-CoMMErCE 4

aDVT450 MEDIa PLannIng 4

aDVT499 MarkETIng BuSInESS 4

DESIgn160 DIgITaL IMagIng 4

IMkT110 MEDIa anD SoCIETY 4

IMkT120 MEDIa DESIgn ConCEPTS 4

IMkT250 SoCIaL MEDIa MarkETIng 4

IMkT310 MoBILE aDVErTISIng 4

IMkT320 InTErnET MarkETIng

rESEarCh 4

IMkT420 SoCIaL MEDIa oPTIMIzaTIon 4

IMkT460 InTErnET MarkETIng

CaMPaIgn 4

IMkT480 InTErnET MarkETIng

CaPSTonE 4

WEB110 PrograMMIng For ThE

InTErnET 4

WEB120 uSaBLITY anD InTErFaCE

DESIgn 4

WEB130 DIgITaL IMagIng II 4

WEB140 auDIo anD VIDEo For ThE WEB 4

WEB150 MuLTIMEDIa DESIgn I 4

WEB210 PrograMMIng ConCEPTS 4

WEB220 MuLTIMEDIa DESIgn II 4

WEB240 aDVanCED SCrIPTIng

TEChnIquES 4

WEB260 WEBSITE aDVErTISIng

anD DESIgn 4

WEB270 InTErnET LaW anD

InTELLECTuaL ProPErTY 4

WEB320 InTEraCTIVE MoBILE

aPPLICaTIon 4

WEB325 SEarCh EngInE oPTIMIzaTIon 4

WEB330 WEB anaLYTICS 4

WEB335 aDVanCED SEo ToPICS 4

Total Concentration Requirements 120

COLLEGE CORE COURSES
Course# Course Title Credits
CoLL101 CoLLEgE SuCCESS 4

Total College Core Requirements 4

GENERAL EDUCATION COURSES
Course# Course Title Credits
CoMM101 InTErPErSonaL CoMMunICaTIonS 4

ECon315 gLoBaL EConoMICS 4

EngL101 EngLISh CoMPoSITIon I 4

EngL102 EngLISh CoMPoSITIon II 4

huMn101 InForMaTIon LITEraCY 4

huMn301 hISTorY oF arT I 4

huMn302 hISTorY oF arT II 4

huMn401 LITEraTurE anD FILM 4

MaTh130 CoLLEgE aLgEBra 4

PhIL405 EThICS 4

SCIE201 EnVIronMEnTaL SCIEnCE 4

SCIE310 PhYSICaL anThroPoLogY 4

SoCS201 CuLTuraL DIVErSITY 4

SoCS401 PoLITICaL SCIEnCE 4

Total General Education Requirements 56

Total Credits Required for Graduation 180

upon satisfactory completion of the specified 180 quarter credit

hours a student with a CgPa of 2.0 (4.0 scale) or higher will be

awarded the Bachelor of Science degree in Internet Marketing.

Engaged learning
We know from years of experience that when
you’re fully engaged in learning, you can learn
better. and that’s how we do it here – from
hands-on instruction, to focused interaction
with instructors, to live lectures and chats.

Focused attention
We know our students by name. and we’re
proud of that. We believe wholeheartedly in
giving students the guidance and attention
they need.

Instructorswho getwhat you
want to do
You can learn from instructors with real-world
experience. They know what it takes to make
it out there.

Real-world tools
You can learn using the same type of industry-
current software professionals use.

Aplan to help youfinance
your education
all our students can get tuition planning
assistance and information on available
scholarships. Financial aid is available for those
who qualify.

Career services assistance
IaDT has a nationwide network of individuals
and businesses to help you with career
opportunities and the job search process.

Flexibility and portability
Your life doesn’t stop just because you’re in
school. We get that. MobiClass™ allows you
to attend class from most mobile devices –
wherever you are, whenever it fits your
schedule.

You can feel like you
belong here.
You can learn and grow in
a collaborative community
of students who share
your passion.
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cultivate a strong brand identity. In this program you can become familiar with the
creative process of depicting a product or corporation, based on market information,
consumer behavior, media trends, demographics and other variables. With a solid
design, technical, and marketing foundation and the ability to analyze results, you
should have what it takes to market any type of product or service using the right mix
of media to reach your target consumers and build your client’s – or your own – business.
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WHY IADT
ONLINE?


