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GET
YOURBRAND

IN THE HANDS

OF YOUR
EXPERIENTIAL CONSUMERS
BRANDING »

#GETINTOUCH

HOW TO IGNITE GETIN'“
CONSUMER LOVE !

ADVERTISING YOU CAN FEEL



GETIN

T0UCH
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Promotional Products Are Welcome In Spaces & Places
Other Media Can’t

TOUCH



$24.7

A decade of

consecutive 2ute

$23.3B

$2088  $21.3B

growth. .. L. s smos

$18.1B TG $17.7B

$15.6B
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2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018



2016 2017 % Rank
($B) ) Change | (Growth)

Advertising & Marketing Silo
Television Advertising $94.70  $93.80  -1.0% 11
Direct Marketing $83.60 $83.35  -03% 10

Pure-Play Internet & Mobile Adv. & Marketing (a) $53.61 $60.12  12.1%

ADVERTISING

Branded Entertainment $53.68  $57.68 7.4%
Promotional Marketing (Not Including Promotional Products) $5352 $551 6 3.1%
e 6 © o o o
Promotional Products m $24.7| 6.27%
Newspaper Advertising $17.81  $16.09  -9.7%
Radio Advertising $1591  $15.87 -0.2%
1 1 -nf- 1 0,
> RANKED 6t h OVERALL Public Relations & Word-of-Mouth Marketing $13.66  $15.57  14.0%

Content Marketing $12.35  $13.94  12.8%
5 t h Magazine Advertising $1468  $13.52 -1.9%
> FASTEST GROWING Out-of-Home Media Advertising $9.49 $9.97 5.1%

Entertainment Media Advertising $5.65 $7.03  245%

Local Directories Advertising $6.00 $5.90  -1.6%

Total Advertising Media $184.31  $185.01 0.5%

Total Marketing Media $271.82  $285.51 5.0%

TOTAL ADVERTISING & MARKETING $455.95 $470.52 3.2%



I'd rather receive a promotional product...

...than receive a telemarketing or sales > 83%

...than receive a promotional > 789%

...than receive promotional » 77%

...than watch an ad before or during a » 76%

...than see a while browsing the web » 75%

...than watch a 30-second » 75%

...than see a or paid advertising in social feed » 74%
...than listen to a 30-second » 73%

...than see an ad while reading or flipping through a » 67%




CONSUMERS

LOVE

PROMOTIONAL action
PRODUCTS

1 most effective

say thank you



ouf of

are willing to go out of their way
to get a promotional product



TOP 5 FAVES

29906 wearables
1790 health & beauty
1490 tech
990 food & beverage
790 travel products «----ccoverreriiaaeaa.



ot Millenials

said they are in contact witha
















want to know ahead

of time when companies offer
promotional products
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Become a part of their

EVERYDAY




ONLY IN CINEMAS
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Going outis
overrated.

Going out

Aren't you glad
is ovorratod.

you stayed in?
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SENSORY
----- ENGAGEMENT.

The only
advertising
medium that can
all five
senses, plus a
sixth, the sense of
owhnership.



83%

had a more favorable
impression of the
advertiser after
receiving a
promotional item

of the NextGen had a
more favorable
impression of the
advertiser



----- REACTION. 839/
more likely to do
790/0 business with the
brand

look up the brand

............. NextGen

NextGen



e THOUGHTFUL
| COLLABORATION
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-+ SIMPLE &
' SOPHISTICATED
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(
88% :

of people remember
the advertiserona
promotional product




........................... PURPOSE & ------
PASSION
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IS THERE ANYTHING MORE
VALUABLE IN THIS WORLD THAN
MONEY THAT CAN ONLY BE

USED ON SANDWICHES?
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pass along
promotional products



believe that

QUALITY

REPUTATION




The most valuable forms
of marketing are consumed voluntariy.

Seth Godin

not just serve an impression to a
person.




GETIN'




