My name is lan Cleary and 'm the CEO of

RazorSocial.

Thank you so much for downloading this
guide, | guarantee you will get some value

out of it and it will not be a waste of your

time.

In this guide we provide 21 Amazing Tips that will help you dramatically

increase traffic and/or social shares on your content.

we'd love to hear your feedback. Send me an e-mail to

lan.cleary@razorsocial.com and I'll respond personally to every email.

You are more than welcome to share out this guide to anyone that you feel

will benefit from it. Enjoy!
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Introduction

Increasing traffic and increasing social shares is linked. If you increase traffic you increase social
shares and if you increase social shares you increase traffic.

But you need to put some work in to get this kick started. In this guide we will provide you with 21
amazing tips to help you start off on the right track.

My goal is that you implement at least a couple of the tips and even then you will notice a
difference. If you implement all 21 tips you will need a significant difference.

1. Target your competitors traffic

Do you know what keywords are driving most traffic to your competitors? If you understand what
keywords are driving traffic this will help you come up with ideas for posts where you can target
those keywords. If you can write posts based on these keywords that will certainly help you
increase your traffic.

One of the best tools for finding this out is SEMRush
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This is only part of the screen but it contains some of the most interesting sections:
o Keywords: The top keywords that Social Media Today are ranking for.

e Position: Where they are ranking for these keywords (the number in brackets is their
ranking the last time SEMRush evaluated search results).

e Volume: The estimated monthly traffic that is generated from these keywords (i.e. how
many times people search for them).

e CPC: The average price of a click if someone advertised based on this keyword (in US
Dollars).

e URL: The web page generating the traffic.

o Traffic: The average percentage of all traffic the website is getting from this keyword.

So, from this report we can see a broad range of keywords that are generating traffic.

A lot of your research can be done for free but if you are getting a lot of value from SEMRush you
can use the free component.

2. Optimize Content

If you want Google to send you traffic you need to make sure that you optimize content for your
selected keywords.

Use Google Keyword Planner to find relevant keywords that people are searching for (the planner
will show you an estimate of searches) and then write articles around these terms.

Make sure you use these keywords in the following:

e Meta Title — This is not visible on your webpage but behind the scenes Google looks for a
title which explains what the post is about and this title is on of the things Google uses
when indexing the content.

e Meta Description — This is also behind the scenes and not visible on your web page. When
you search Google anything Google displays the title first and then the longer version of
the title which is the description.

e Page Name — Ideally you want the keywords within your page name. Having a page name
of ?p1332 is not going to help Google index your content.

e Content within the post - Make sure to mention the keywords at least a few times within
the content.
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3. Further Optimize your Content with Related
Terms

When you do your keyword research to find keywords you want to rank on it’s important consider
similar/relevant words.

For example, if you look up Google Keyword Planner this will show you how many searches, on
average, there is for particular keywords. But it will also show related keywords.

Imagine if | wanted to rank for “Things to do in Dublin”. In Ireland there are over 10,000 searches
for this every month so it would be a good term to rank on. But there may be terms similar to this
that only get 50 to 250 searches every month. It probably doesn’t make sense to write a brand
new blog post focused on this term but you could have a heading in your blog post for this term.
Although this is only small traffic imagine if you had 5 or 6 of these types of keywords in the post.
First of all it’s helping Google understand how relevant your article is and it will also help you rank
for lower searched terms.

In the image below you can see the related terms. In the “Things to do in Dublin” post | might
have a section for “Family things to do” and others such as “cheap things to do Dublin”.

family things te do in dublin 110 Medium €0.85
best things to do in dublin 210 Low €1.00
cool things to do in dublin 110 Low €0.70
cheap things to do in dublin 90 Medium €0.63
free things te do in dublin 880 Low €1.29

You also see there are 880 searches for “free things to do in Dublin”. This is high enough to
warrant a separate post on this.

If you can rank on Google for “things to do in Dublin” it’s likely you’ll get more traffic for the
related terms.

4. Write Longer Content

This is always a controversial one! If you want your content to appear high in search results then
it has to be popular. But there’s generally good competition for any term you want to rank for.

A popular piece of content is talked about through social media and on websites and this results in
links from other websites. If you get links from relevant websites this helps push your content up
the rankings on Google.




But if you write short pieces of content are they going to be valuable enough for people to link to
them? Probably not unless you are good at writing exceptionally valuable short content.

For me, | have to write detailed posts above 1,000 words. Once | do this I’'m more likely to get
links back to the post which means moving up the rankings in Google and then getting more traffic
as a result.

5. Convert more email subscribers

When you build email subscribers you are building an audience that has already shown an interest
in your previous content so it’s likely at least a percentage of them will be interested in your new
content.

When you publish a blog post you should see a spike in traffic as soon as you share it to your email
subscribers.

But the problem is that most sites | go to are not really interested in building email subscribers.
Having a “sign up my newsletter” message in the footer of your website is not going to build a lot
of email subscribers. So here are some tips:

e Offer a benefit — Give your website visitors a really good reason to subscribe. For example,
be the first people to know about the best offers for your event.

e Implement social proof — Social proof is about showing some evidence that other people
think that you are great or think your email list is great. For example, sign up now, we have
1,000 other registered email subscribers. If there are 1,000 people already signed up that’s
a good sign!

e Make your sign up box prominent on the page — | guarantee that if you just have “sign up
to my newsletter” in the footer of your page your conversion rates are probably less than
0.5%. That’s not good enough. You want a minimum of 2% conversion and higher is
better. So why don’t you put your subscription option on the right hand side right beside
your blog post.

e Implement a popup — Optinmonster is a fantastic tool which supports popups. You can set
the popup to only appear when the user is exiting the site. The website visitor could be
browsing on your site all day long and see no popup but as soon as they move the mouse
off the main screen, up pops a message e.g. Why don’t you sign up to your email list to
avail of discounts’. They can then opt-in immediately. This generally gives you quite high
conversion rates.
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6. Guest Post Strategically

Guest posting where you post an original article on someone else’s site can be time consuming but
very valuable. With the right site you can get regular traffic coming all the time from the post and
it’s also very good for branding.

Find sites that are high in authority and approach them about guest posting.

7. Understand Page and Domain Authority

| mentioned in the previous tip that you are looking for domains that have a high authority. High
authority means they are well respected by Google and will drive a lot of traffic. As well as high
authority you also want to make sure they are in your industry or niche because you want
companies in your industry/niche talking about you.

A company called Moz has developed a proprietary algorithm which ranks web pages and web
sites out of 100. This is known as the page authority and domain authority.

If you add up all the page authority numbers for your pages and then average it out you'll get the
domain authority (not exactly done this way but it will be close).

The higher the domain authority the better. But it's important to understand your domain
authority and any websites you are working with. You ideally want to network with
people/companies that have a domain authority much higher than yours.

Read this article on domain/page authority

8. Find out what content is driving the most
shares to your competitors site

We've looked at what keywords are driving traffic to your competitor but it’s also useful to look at
your competitors sites to see what content gets the most shares on their site.

If content is popular on your competitors sites then it’s likely it will be popular on your site.

This is not about copying content. You want to find the type of content that is popular and then
write content that is much better. You will easily get double the shares on your content if you
start writing content that your competitor does well for.

One of the best tools for finding out the most popular content is Buzzsumo.
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Enter in your competitors name and set the filter on the left hand side to 6 months and then view
the most shared content over the last 6 months.

In the example below you see the highest shared content is on “trends”. So for this example,
there may be trends related to your particular niche that you could write about.

Buzzsumo® TopContent Influencers APl Help  Emal

Enter a topic or domain:

Filter v Article
by
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Type: erap

S g data, cnn Advanced Search Option Save Searc
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v
@ Interviews
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5 Social Media Trends for 2014, New Research Social Media Examiner
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® Past6Months
m i@ View Sharers
Reset Filters «§ Share

7 Social Media Trends for Marketers: New Research
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; «§ Share

9. Make your social sharing more prominent

Sometimes you don’t give yourself the best chance of getting shares because you only provide the
option for people to share your article at the top or bottom of the post and they are not that
visible. You need social sharing to

stand out on the page.

3.3K [ £ [w]s]in]< PNE T

159 15K 217 183 12K SHARES

In this example there is social iy
. When you run a conference, event or Twitter
Sharlng across the top Of the pOStI n H ()VV to chat, how do you monitor the traffic that is
a nd as yOU ScrOII down through the generated across multiple channels?
t th . I B I h . u Pe rfo rma Do you know how to track conversations across
pOS ere IS also social shari ng Twitter, Facebook and Instagram?
facility to the left. This is always iniial questi T
. + The initial question came up after a discussion
HGShta with my good friend Shonali Burke, so | thought it

visible as you scroll down the page,
which makes a big difference to the
amount of sharing performed.

was worth exploring!

>i\ _Search

ACYOsS

= Mutiple
é \C-hanne\s

Hashtags are no longer unique to Twitter, so you
need to include these other channels, too.

1. WHAT'S THE POINT OF HASHTAGS?

) A lot of hashtags are used in a way that they
\ZORSOCIAL | o were not intended for. For example, imagine this

tweet:




10. Encourage Social Sharing in your email

As you build up your email list you end up with a large group of people interested in your content.
You are providing them free content and they are looking to share great content to their audience.

When you email people make sure to include social sharing icons with pre-formatted messages
that make it easy for them to share the content across social media channels. Check with your
email provider about how to set these up but it’s

quite straight forward.

Now on for our recent posts:
Here’s an example in our newsletter.
How to simplify Google analytics reporting

If you click on the tweet icon, behind the scenes it Share if you like!
will create a tweet with the text that | want with in 27

a link to the post (the bit in blue is what is shared

out).

twitter.com/intent/tweet?text=How to simplify Google analytics
reporting http://www.razorsocial.com/google-analytics—-reporting/

11. Implement Click to Tweet within your posts

If you have a suitable snippet in your posts that you want shared out on Twitter make it easy to
share.

ClicktoTweet allows you to create the 3. Have a Strategy
necessary code so that visitors can click a
button and share out a Tweet within the Your posting strategy is next. Most importantly: HAVE A STRATEGY.

content of your post.
Y P Create posts that reinforce your brand & will appeal to your fans.

Here’s an example over at the >> Click to Tweet <<
PostPlanner blog.

12. Implement Disqus for comments

Disqus is an extremely popular commenting system you can use on WordPress and other blogs.

As well as being a commenting system it’s also like a social network. When you find someone that
provides really good comments you can follow them and then get notification of other places
where they are adding comments.

So if people that comment on your blog are followed by other people then they get notified of
these comments which encourages more people to visit your site and comment on your blog.
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13. Pay for traffic

Most of the time | don’t pay for any traffic but RazorSocialshared  ink
at times it’s important to. Imagine if you had a R
really important blog post and you wanted to

How to Perform a Hashtag Search Across Multiple Channels

get a ton of traffic. You might have to kick 693 505 18262264 29.8.02.595
start this traffic with some paid advertising. posts impressions o
For example, if you post the content on «
Facebook you'll find that on average less than @
10% of your audience will see your content so @
why not click that ‘boost post’ option and for a e cr
few dollars you’ll get a ton of extra reach for .
. . How to Perform a Hashtag Search Across Multiple Channels

this particular post. www.razorsocial.co

Like - Comment - Share - Buffer [ 4 Shares

&5 Courtney Smith Kramer, Debra Palmer, Anne Deeter Gallaher and 23 others like this.

Write a comment...

m Lan Tran-Sellitti Paulo Sellitti
A Like - Reply -22 July a )

2,901 people reached ¢ See Restlts

14. Have a number in your post

Did you know a blog post with a number in HOW TO IMPROVE SOCIAL SHARING BY 97%
it gets shared twice as much as a blog post 2 5ylan Cleary ' How-To Use the Tools
without a number?

People love list posts. Most people have EOIUWE 19K &
1 819 145 346 279 - SHARES

very little time and skim through content so
why not make it easy for them to skim by

Are your articles getting shared hundreds or
thousands of times across social media

breaking down at least some of your posts How To IMPROVE ™

. . . . . . . " Isn't it annoying to see other people getting lots of
N ||StS. Your Web5|te V|S|t0r Wl” Sklm down SOC‘A‘L SHAQMI& shares when your content is better?!
through the pOSt and flnd the SeCtion & Social sharing is a great way of driving more

. . traffic to your business. Your website visitors
|nte reStI ng tO them . share out your content and you get more visitors,

but you also get more links to your site because
more people know about it. Before you know it,
you're on top of Google and getting ongoing
traffic for that post. Nice, eh?

Putting percentages within posts also work. | |
Here’s an example: ‘

} — So, you'll be glad to hear that there are some
-~ r 7/ (o)
b ! Vi 9 I/ /é) | tricks, tools and tactics for increasing social
T/

708 sharing. In this post, we discuss 7 ways to
ﬁlAL dramatically improve your social sharing.




15. Use power words in your blog post title

The meta title is what Google reads to index your content. But you also have the normal title of
your blog post.

This is what people see in social media so if it’s not enticing then it doesn’t matter how good your
title is because no-one will read your post.

Power words are words that add that extra spice to your title and make it more enticing. For
example, which title are you more likely to get visitors to:

e 5 Tipsto help you grow your business
e 5 Amazing Tips that Will Dramatically Help Grow Your Business

Get those power words into your titles! Here’s a couple of examples of titles from Rebekah
Raddice who always comes up with great titles:

e 11 Incredibly Easy Ways to Improve Social Media Results
e How to use Google Plus to Generate Massive Exposure

e 2 Simple Tips to Help You Dominate Your Niche

16. Target People In your Posts

10 INSPIRE YOU
reach out to tell them you have included them in T
your post. That is an easy way of getting a lot

more exposure to your brand, more traffic and
AOEnaC 3.2

shares. Providing you were complementary about o o ok 7 - | ‘sisees
them Of course ! And |f It'S d rea”y gOOd pOSt then Are you using the best WordPress Plugins to get maximum benefit from your blog?
|t’s Very Iikely they Wl” share Out your content. There are so many WordPress Plugins to choose from and installing too many of them may

result in conflicts, security issues and reduced speed.

So we asked some of the top social media professionals about their favorite 3 WordPress
plugins.

A 3 ) [N'g &
mnlm P? ?: k=i

r $: {'ﬂsu Experts Share 17
Best WordPress

| 6‘ { " Plugins
BAR bg o8
Felo AR O




17. Ask for your content to be shared

Did you know that if you say ‘please retweet’ in your tweets you will get more shares on your
content?

You don’t ask for your content to be shared all the time but for that special post it’s no harm if you
ask people to retweet on Twitter, Share on Facebook, etc. If you provide a lot of value on a
regular basis of course people will like to help you out every once in a while!

18. Incentivized Social Sharing

Why not give someone an incentive to share out your content?

For example, recently we ran a webinar and after someone registered for a webinar we said that if
they shared out the content they would be in a competition to win free access to our blogging
course. We had over 400 additional shares just because of this.

The tool we used was Pay with a tweet. It's normally used to get people to share content in return
for a free guide but you can also use it for a competition.

=il

Share with your friends and attend the
webinar - Win a blogging course valued at
$799

o just hawe to share...

Suggestion for the message to your friends

Look -> @¥imgarst and @lanCleary are running a Froe wolinar an building a prafisable blog, sign up now
Hankim

Chaase the netwark $at

mmmm




19. Connect with the Influencers

The relationships you have with other bloggers is extremely important. You need to build up
relationships with other influential bloggers and these bloggers will help you get your content

shared out.
e Make a list of influential bloggers in your niche @lanCleary/top-people FR——
(Twtrland is a good tool for finding them) — =

.._..{!‘ lachbullock
%)

° Create a TWItter IISt SO yOU can keep these o} What Social Media Marketing Can--& Cannot--Do
people separate.

For Your Business goo.gl'GbSQEN via
{@shelleypringle

Jeffbullas
e Set up a HootSuite column which has those guys H 5 Questions 1o Ask When Writing Content
from the IlSt ow.yfi4ZZ| #3EQ #contentmarketing
=2
. . . . scottabel
e Start interacting with them on every opportunity lal
. . . This |s Your Out has cne simple goal and that's to
—share their content, answer their questions, get you out of nwanted shutions
thisisyourout.com
etc. =t

e Over time as you build a relationship they will
notice and share your content.

20. Monitor what’s going on

You really need to have a good monitoring tool to track who is talking about your content on
various social networks, who is talking about similar content, who is talking about your
competitors, etc. Having this knowledge will certainly help build your network and give you
opportunities to connect with new people.

One of my favorite tools for this is Brand24. Here are the key features:

e Keyword monitoring - You can monitor keyword mentions on blogs, Facebook, Twitter,
forums, video sites, photo sites etc.

e Influence reporting - It produces a table that outlines the most influential people/sites that
are mentioning the keywords you are monitoring. This is very useful as you may want to
prioritize who you interact with, out of those who mention the keywords you are tracking.

e Multi-user support - You can set up additional users to access your account and restrict
their permissions. For example, you might want to set up 'view only' access.

e Advanced filtering - When you set up keyword filtering, you can enter in keywords or
phrases and include additional keywords that have to appear somewhere. You can also
add in negative keywords and limit the sites you want to be monitored (by excluding
specific sites or excluding channels).
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e Mobile support - There are iPhone and Android apps that you can use to track your
mentions when you are out and about.

e Reporting - You can produce a nice, colorful status report, export your report to Excel, or
automatically produce an infographic-style report.

Here’s the type of visual reports that are provided which allows you to filter mentions based on
social networks, websites, etc. and then see the content based on the filter.

1. View the overall graph of

mentions W\

2. Click on any section to
get a filtered view wilb A b= S =
3. View the actual mentions

(o]

4. Take action on the 4
mentions |

21. Have a fast site

This is actually a really important one. If you don't have a fast site Google won't particularly like
you.

Use this site to test out the speed of your website -> Test here

One thing that made a big difference to us was the hosting provider we used. When we moved to
Siteground our website speed improved significantly. This is because of fast servers and
technology they use to speed up the site. It was also not expensive at all at less than $180 per
year!
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